BUSINESS COURSE DESCRIPTIONS

Introduction to Business
1 credit


Prerequisite:
None

A full-year course designed to increase knowledge of the American Business system.  It will help students in selecting the goods and services available from business, industry and government.  This course will help the student manage personal and business affairs including using checking and savings accounts, credit cards, and various kinds of insurance.  This course includes a unit on career education.

Computer Applications Technology
1 credit



Students will have the opportunity to upgrade their computer proficiency, which will enable them to prepare and present projects for other courses in a more professional manner.  The course provides instructions for content knowledge and skill required in the technology-based workplace.  The demand will continue to expand for individuals to interact with the computer to create documents, gather information, and solve problems.  The content of this class is vital for student planning to enter the workforce or post secondary education.
Accounting I


1 Credit


 Prerequisite:
NONE

Accounting I is a full year course that introduces basic accounting principles necessary for a business and an individual.  Activities include the accounting equation, the accounting cycle, entering transactions in journals, posting to ledgers, end-of-period statements and reports, payroll systems, banking activities, taxes, etc.  Students who are interested in business related fields such as accounting management, economics, or marketing, as well as law or computer science, should take this course.

*H Accounting II/Financial Management
1 Credit

 Prerequisite:
Accounting I 

Accounting II is a full year course that expands upon the basic accounting principles and introduces departmental, corporate, cost and managerial accounting concepts.  The course curriculum also utilizes the spreadsheet skills and accounting software and introduces the analysis aspect of accounting.  Students who are interested in majoring in any business field or interested in office occupations should take this course.

Personal Finance

½ Credit


Junior-Senior

Personal Finance is a GRADUATION requirement.  The student will learn procedures of economics, advertising, credit, budgeting and insurance.  The course presents a realistic and practical approach to money management, and it provides related experiences necessary for becoming a capable employee and an efficient consumer.

Marketing


1 Credit 

 Prerequisite:
NONE

Marketing is a full year, cooperative vocational education course that includes instructions in communications, economics, employment and advancement, human relations, marketing operations, marketing planning, physical distributions, selling sales promotion, merchandising, business mathematics, and individual career search.

Students enrolled in ME course are encouraged (but not required) to have/seek employment of which they may receive additional credit (other than the classroom credit) through instructional programs that help to apply the in-class knowledge to the on-the-job training.

Marketing II


1 Credit

Prerequisite:
Marketing I

The purpose of the Marketing II course is to reinforce and extend the study of marketing processes, procedures, strategies, and tactics acquired in Marketing I.  As a final marketing course, Marketing II is designed to allow time to classroom projects.

The Marketing II course enables students to understand the dynamic discipline of marketing as it is practiced in small business.  Students are given the opportunity to practice the use of technological business tools in performing marketing activities.  The course integrates academic skills such as writing, reading, communication, mathematics and research.

Marketing 


1 Credit 

Prerequisite:
Concurrently or 

Education Internship I and II



previously taken Marketing or 









Marketing II
This course is a laboratory class for Marketing Education that requires the students to have a job that provides the student with a minimum of 10 hours of weekly employment experience per week supervised by the teacher/coordinator in an area related to Marketing.  Successful completion of the class work is necessary to receive a job credit.
Introduction to Programming

½ Credit

This course will introduce students to the basics of programming.  Students will learn the process of logically organizing steps to create programs using the C++ software.  Some emphasis will be on gaming. 
Business Economics



½ Credit
A knowledge and understanding of economic concepts provides students the analytical tools students need to understand and make reasoned decisions about economic issues—both personal and societal.  The course presents the preservation of the private enterprise system and how economic decisions are related to the successful operation of organizations and the economic activities of the country.  Concepts include:  production, consumption, exchange, investment, measurement concepts and methods, and career paths.
Job Shadowing



½ credit

Grades 11-12
Job Shadowing is a work-based learning activity, because it provides students with opportunities to gather information on a wide variety of career possibilities before deciding where they want to focus their attention.
Classroom exercises conducted prior to and following the job shadow are designed to help students connect their experience to their course work and relate the visits directly to career pathways, related skills requirements, all aspects of an industry and post-secondary education options.

During classroom instruction students will work review resume development, portfolio development, employability skills, completing college applications, completing financial aid applications, applying for scholarships, budgeting, time management, stress management, interpersonal skills, communication skills, business etiquette, proper business attire, work ethic and computer applications. Students will compile a portfolio throughout the school year.
Internship


½ credit
Prerequisite:  Job Shadowing
Grade:  12

The internship program is a senior only program that will provide each student with several opportunities for exploration in their areas of career interest, as well as classroom instruction in support of such exploration. By providing these opportunities to students this program will assist students in making more informed education and career decisions.

Student internships will be in various fields based upon student interest. Such areas include, but are not limited to, healthcare, trades, arts, business, law enforcement, legal, education, public service and any and all other professional careers in which a student may have an interest.

The seniors will compile weekly reports relating to activities, duties and processes they performed while at their internship site. The portfolio will also include a biography of their mentor(s) and a report on the internship company itself. Time sheets will be included to document individual internship hours. An internship plan will be developed by the mentor and the program coordinator to provide an outline of each student’s learning activities.

High School of Business - Principles of Marketing
½ Credit

Grade 10
Principles of Marketing is a project-based business course that develops student understanding and skills in the functional areas of marketing: channel management, marketing-information management, market planning, pricing, product/service management, promotion, and selling. Students acquire an understanding and appreciation of each of the marketing functions and their ethical and legal issues. Decision matrices are employed to aid in market planning.
High School of Business - Principles of Finance
½ Credit  

Prerequisite: HSB-Principles of Marketing




Grade 10
Principles of Finance furthers student understanding of two specific business activities—accounting and finance—that were introduced in an earlier High School of Business course, Principles of Business. Through multiple projects, students make connections between accounting, with an emphasis on cash flow, and finance, with an emphasis on decision-making. Students acquire an understanding of financial statements, calculate financial ratios, and make business decisions based on their interpretation of those financial statements and ratios. In addition, students determine business-financing options, as well as develop an appreciation for types of financial service providers and financial markets. Decision matrices are employed to aid in financial planning.
