
Validity and reliability of information on the Internet:
Student handout 
Questions to identify validity and reliability of Internet sites

Authority
· Is the author of the site easily identifiable?

· Is the site developed by an individual or a group (an institution, for example)? 

· What are the author’s or group’s credentials (professional qualifications, background, credentials, or institutional affiliation, for example)? 

· Groups may have more long-term interest, in addition to financial backing, to give stability to the site. An email address to "info" or "webmaster" may indicate a group or committee. 

· Domain names, such as .edu (education) or .gov (government) can indicate authorship and the entity who published the content.
· Is there evidence of possible bias, based on the organization’s affiliation? 

· A commercial site may be promoting products or business interests, even if only in a subtle way (such as the presence of a company name).
Timeliness 
· Can you find the date of publication or latest update of the page or article?
· If a date is not clearly identifiable (at the beginning or end of the page) can it be located by other means?

· In the View tab, look at “document info” for a possible date.

· In the address bar, from right to left, delete characters in the URL up to the first slash mark. This will get you to the home page, which is usually dated. 

· Are there indicators for new information?
Accuracy

· Is the information reliable and error free?
· Can the information presented on the website be verified? Information may be verified in the following ways:
· Other Internet sites
· Other sites linking to this site for content
· Texts (textbooks, biographies, magazines, or non-fiction books, among 
other texts)
· Personal experiences, background knowledge
Content

· Can the content be found at several other reliable resources? 
· Is the content consistent with what is already known on the topic?
· If the information presented is ground-breaking, is there any proof to the assertions? Or do they describe how they got to this information (for example, research methodology or consulting other sources)?
Bias

· Is the content free of bias?

· Is the website designed to sway opinion?
· Does the author or publisher have a particular viewpoint that they seek 
to endorse?
· Does the website present accurate descriptions of alternate viewpoints?
· Are there advertisements on the webpages?
· Who sponsors the website? 

· Are political views posted on the webpages? 
Sources

· Does the author/sponsor state where the information was obtained?
· Is a bibliography or list of sources included on the website?
· Are the sources verifiable and reliable? 

Visit us on the web at www.microsoft.com/education/criticalthinking.
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